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• Women age 16 to 24 experience the 
highest per capita rate of intimate partner 
violence.
C. Rennison and S. Welchans, “Intimate Partner Violence” U.S. Department 
of Justice Bureau of Justice Statistics, May 2000.

• In 1 in 5 college dating relationships, one 
of the partners is being abused. 
C. Sellers and M. Bromley, “Violent Behavior in College Student Dating 
Relationships,” Journal of Contemporary Criminal Justice (1996) 

prevalence

key players

• College student focus 
groups

• Advisory committee

bystander intervention campaign: 
key components

• Provide role models of helping
• Identify situations for intervening
• Teach skills to intervene
• Develop sense of competence for intervening
• Foster bystander’s sense of responsibility for 

intervening
• Understand entire campus community has a stake
• Reduce defensiveness to the message

Shifting the Paradigm: Primary Prevention of Sexual Violence, 
American College Health Association

Social Ecological Model

Change person’s 
knowledge, attitude, 
behavior 

Address influence of 
peers and intimate 
partners Address broad social 

forces, such as 
inequality, oppression, 
and broad public 
policy changes. 

Address norms or 
customs or people’s 
experience with local 
institutions

development process
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• Focus groups (Tier I & II)
• Pilot on 10 campuses

– Pre-/post surveys of students during pilot
– Written/verbal evaluations from pilot 

campuses

• Individual campus evaluation by partner 
campuses each year

• Online survey on Red Flag website

evaluation measures preliminary focus groups
(“Tier I” focus groups)

• March 2006, four focus groups held with college 
students

• Two women’s groups; two men’s groups
• Students said they were willing to intervene with 

friends who are being victimized by or acting 
abusively towards their dates

• Students also indicated they would be receptive 
to hearing intervention and prevention 
messages from their friends

core messages 
from focus groups

• Target college students who are 
friends/peers of victims and perpetrators of 
dating violence
– Educate friends/peers about ‘red flags’ 

(warning indicators) of dating violence
– Encourage friends/peers to ‘say something’ 

(intervene in the situation)

Warning Sign Total Red Flag Schools Non-Red Flag 
Schools

Pre-
survey

Post-
survey

Pre-
Survey

Post-
Survey

Pre-
survey

Post-
survey

“My partner makes me think I’m fat 
and stupid and no one else could want 
me.”

83.3%
N=2409

87.3%
N=1685

84%
N=1901

88.3%
N=1401

80.5%
N=508

82.6%
N=284

“My boyfriend/girlfriend has different 
opinions than I do.”

5.1%
N=148

4%
N=78

4.9%
N=110

3.8%
N=61

6%
N=38

4.9%
N=17

“I didn’t want to put her/him down 
in front of her/his friends, but she/he 
just wouldn’t shut up.”

58.8%
N=1700

71.7%
N=1384

58.6%
N=1325

71.9%
N=1141

59.4%
N=375

70.6%
N=243

“I hate it when my 
boyfriend/girlfriend talks with other 
guys/girls at parties.”

43.3%
N=1253

58.7%
N=1133

43.8%
N=990

59.9%
N=950

41.7%
N=263

53.2%
N=183

“My girlfriend/boyfriend and I spend 
time away from each other because we 
have other interests.”

5.4%
N=155

4%
N=78

5%
N=114

3.5%
N=56

6.5%
N=41

6.4%
N=22

“She/He doesn’t let me hang out with 
my friends.  She/He says she/he should 
be enough.”

81.3%
N=2352

86.7%
N=1674

82.2%
N=1860

87.3%
N=1385

78%
N=492

84%
N=289

“If I want to get some, I just need to get 
her/him wasted.”

84.3%
N=2438

89.2%
N=1722

85.1%
N=1925

90.3%
N=1433

81.3%
N=513

84%
N=289

“My boyfriend/girlfriend calls me once 
a day to say ‘I love you.’”

4.1%
N=119

4%
N=77

4.4%
N=99

3.9%
N=62

3.2%
N=20

4.4%
N=15

“He/She said if I really loved him/her, 
I’d have sex with him/her.”

81.1%
N=2347

88.6%
N=1711

82.8%
N=1873

89.5%
N=1421

75.1%
N=474

84.3%
N=290

None of the above 4.8%
N=140

4.6%
N=88

4.6%
N=103

3.8%
N=61

5.9%
N=37

7.8%
N=27
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pre/post survey

Red flags heighten awareness of The Red Flag Campai gn

Schools that used red flags Schools with no red flags 

Of 1662 respondents, 50.8% (n=844) 
indicated they had heard of The 
Red Flag Campaign , while 49.2% 
(n=818) had not.

Of 374 respondents, 24.6% (n=92) 
indicated they had heard of The 
Red Flag Campaign, while 75.4% 
(n=282) had not.

Red flags increase the likelihood that students wil l notice The Red Flag 
Campaign posters

Schools that used red flags Schools with no red flags 

Of 1645 respondents, 51% (n=839) 
indicated they had seen The Red 
Flag Campaign posters around their 
campus. Of these respondents, 75.8% 
(n=635) indicated that they 
associated the miniature red flags 
with The Red Flag Campaign 
posters .

Of 369 respondents, 36.6% (n=135) 
indicated they had seen The Red 
Flag Campaign posters around their 
campus. 

Red flags increase the likelihood that students wil l pursue additional 
information

Schools that used red flags Schools with no red flags 

Of 837 respondents, 13.6% (n=114) 
indicated they went to The Red Flag 
Campaign’s website to find further 
information about the campaign . Of 
these respondents, 85.1% (n=97) 
indicated that they got the website 
address from the miniature red flags. 
Other respondents indicated that they 
got the website address from the 
posters (24.6%, n=28), while 3.5% 
(n=4) indicated that they did not get 
the website from either the miniature 
red flags or the posters.

Of 134 respondents, 9% (n=12) 
indicated they went to The Red Flag 
Campaign’s website to find further 
information about the campaign . Of 
these respondents, 66.7% (n=8) 
indicated that they got the website 
address from the posters. Other 
respondents indicated that they got 
the website address from the 
miniature red flags (8.3%, n=1), while 
41.7% (n=5) indicated that they did not 
get the website from either the 
miniature red flags or the posters.

campaign elements

campaign elements

�� Posters: 9 designs on double-sided   
posters (2 poster series, 2 sizes of posters)

�� Miniature red flags
�� Scroll pens

�� Campus Planning Guide on CD
�� Website: www.TheRedFlagCampaign.org

• Emotional abuse
• Coercion
• Isolation
• Jealousy
• Stalking (2)
• Victim-Blaming
• Sexual Assault
• Elements of healthy relationship vs. DV

poster topics
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• What do you know about (e.g. dating 
violence, stalking, emotional abuse)?

• Examining each poster by itself
– Overall impact
– Effectiveness of message
– Language
– Design
– Relevance

focus groups to test posters
(“Tier II” focus groups)

focus group: example of edits

“He told me I was fat and stupid and no one else 
would want me … 

… maybe he’s right.”
"I told her ‘That’s wrong.  You deserve better.”

“He makes me think I’m fat and stupid and no one 
else would want me…."

“Why are you sticking with him?  You deserve 
better.”
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Series A posters Series B posters

campaign element #2

red flag “teaser”
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campaign element #3

scroll pens

Scroll pen design
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campaign element #4

campus planning guide
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campaign element #5

website

www.TheRedFlagCampaign.org

campus implementation ideas
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• “The Red Flag Campaign really hit close to 
home for me. I was in an abusive relationship a 
few years ago, and reading through some of the 
flyers on campus made me understand that 
being in an abusive relationship was unhealthy. 
It really brought back some memories about past 
relationship experiences, and really made me 
think about what I need to be happy. More 
importantly, it made me think about my ideal 
healthy relationship. Thank you.”

online survey responses

• “When I was an undergraduate, I was involved in 
an abusive relationship, but because I had only 
heard of the physical signs of abuse, I didn't 
recognize my own situation as unhealthy until it 
became physical months later. Thank you for 
taking this issue seriously and making it a 
platform of discussion for women on college 
campuses. Our education is more than just 
academics - we have to know how to make and 
keep our own boundaries to maintain our well-
being.”

online survey responses

• “It just makes me more aware of what 
is going on around me. I realize that I 
need to be ready to recognize red 
flags, and quickly so that if any of my 
friends were getting hurt, it could be 
stopped.” 

online survey responses
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contacts

www.TheRedFlagCampaign.org

Red Flag Campaign Coordinators
Liz Cascone  
Kate McCord

Virginia Sexual and Domestic Violence Action Alliance
(804) 377-0335

lcascone@vsdvalliance.org
kmccord@vsdvalliance.org

Lyda Kiser
Lord Fairfax Community College

(540) 869-0623
Lkiser@lfcc.edu


